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A new campaign
aimed at
encouraging
smokers to quit
smoking will go
out from 1 January
2016 and run until
9 March 2016 (No
Smoking Day).

The television
advertisements,
which will run as part of the campaign, were
developed by the Health Service Executive
(HSE] in the Republic of Ireland for their "Quit’
campaign, in 2014.

The advertisements feature Gerry Collins,
pictured above, who was diagnosed with lung

Campaign messages

The key campaign message going out in all of
the campaign advertising is:

One in every two smokers will die of a
tobacco related disease.

During concept testing with smokers, this
message was considered to have the most
resonance compared with other messages tested.

Comments from smokers included:

“That hits home.”
Female, 45-54, C2DE, Newry.

cancer in 2013. When the HSE launched the first
advertisement in 2014, Gerry said there were
three reasons he decided to do the campaign.
“Firstly it was for myself; a positive thing for

me to invest my energy in when dealing with

my cancer. Secondly, | thought it would be good
for my family, creating something powerful and
meaningful for my kids to look back on. And
finally, if even one person stops smoking because
of what we've done, then it will all be worth it
for me.” In one of the television advertisements
Gerry makes a direct appeal to smokers: “Don’t
smoke, don't start, and if you have, stop.”

The HSE estimate that over 100,000 people in
Ireland made quit attempts in 2014, thanks to
Gerry Collins. The overall number of smokers
reduced in Ireland by 1.5% in 2014 - the largest
decrease seen in many years.

“That's definitely the most motivating, 50%. |
didn’t know that. It's like 50:50. You don't want
to be the one! It's a very high statistic. If it was
eight girls in a beer garden - four of them will
die and you could be one of them.”

Female, 35-44, C2DE, Newtownards.

“Lots of smokers think ‘that’s never going to
happen to me - that thing on the TV".”
Male, 41-54, C2DE, Antrim.

“It's very shocking, one in two. That would affect
me the most.”
Male, 30-40, C2DE, Belfast.




The positive message smokers also interpreted and community and voluntary groups. PR and
from the ‘one in two" message was that ‘'you don't  social media will also be employed to extend the
have to be the one’, quitting can reduce your risk.  reach of the campaign message.

The other key message which will feature on
campaign advertising is:

You can quit. We can help. Visit your * ¥
pharmacist or want2stop.info ‘._,, '
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During testing smokers mentioned pharmacies WILL DIE OF A TPBACCO

as somewhere they would go for support and RELATED DISEASE
those who had previously used a pharmacy m

when making a quit attempt reported having a
positive experience.

Target audience

The primary target audience for this campaign is For help to quit visit your !
all adult smokers, with particular emphasis on pharmacist or want2stop.info i §
those in the DE socioeconomic group who have (g dpissrs

the strongest prevalence rates for smoking.
Prevalence rates for males are higher in the
35-54 age brackets and in the 16-44 age

brackets for females. New and improved Quit Kit 2016

The secondary target audience includes the _
family and friends of smokers - support and B
encouragement from this group was identified
as a motivating factor for some smokers.

The campaign will run from 1 January to 9 March " _
2016 and include the following media: (- == -5
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e TV (UTV, Channel 4 and Sky])
e Video on demand - various channels
e Radio (City Beat/Cool FM/Q radio network] The Public Health Agency [PHA] will continue

e Outdoor posters [convenience stores/bus to promote/distribute the Quit Kit, as part of the
shelters] 2016 campaign. Over 40,000 Quit Kits have been
» Digital (Facebook/YouTube/Google search] ordered since the kit was launched in 2011. The
Quit Kit has been refreshed and contains the
A poster based on campaign artwork will be following elements.

developed and distributed to healthcare settings




e The tangle (promotional item) - 18 links,
with alternating colours, aimed at keeping
hands busy and taking smokers” minds off
cigarettes.

e Health wealth wheel - the wheel is made up
of revolving circles allowing smokers to track
how much money they will save by giving up
cigarettes, based on how many cigarettes they
smoke, on one side, and an explanation as to
how their health will improve on the reverse.

e Stop smoking calendar - a stand-alone
calendar which offers smokers tips/guidance
to help them plan their quit attempt for up to
28 days.

e How addicted are you? - a willpower
assessment quiz which helps smokers
determine their willpower level and provides
suggestions for improving willpower with
practice.

e Making your cravings easier to beat -
leaflet highlighting nicotine replacement
therapy (NRT) and non-nicotine treatments
available to help with the quit attempt.

e Want2stop credit card - contact card
signposting the want2stop website, stop
smoking Facebook page and free SMS
service for support (standard network
charges apply).

The PHA will continue to promote the Quit Kit via
digital advertising in 2016, directing smokers to
want2stop.info to register for a free kit.

o . . Serious about
Quit Kit registration flyers are  quitting smoking?

also available from a variety
of places including health -
and social care premises,
community pharmacies, GP
surgeries, council premises
and libraries.
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Never give up on giving up!

Want2stop website

The website want2stop.
info provides information on
topics including:

the health benefits of stopping smoking;

e smoking and pregnancy;

e NRT and prescription medications that can
support an attempt to quit;

e the workplace 28-day stop smoking challenge
and the free services available to workplaces
to support employees to stop smoking.

Smokers can also access a directory of stop
smoking services, download a quit plan, order a Quit
Kit, or find out how to register for support via SMS.
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Traffic to the want2stop website is monitored
throughout the year both during campaign
advertising and when no advertising is running
and results are compared.

Visits to the want2stop website reached the
10,000 mark in January 2015 when campaign
advertising was running. The average number of
visits January-March 2015 was 7,539 per month.

The level of visits to the site is much lower when
campaign advertising is not running, with the
site receiving between 1,000 and 2,000 visits in
an average month.




Free stop smoking support services Measuring the campaign’s impact

There are more than 650 free stop smoking Campaign performance in terms of awareness
services available across Northern Ireland. Most and impact will be assessed using

of these services provide licensed NRT and are post campaign surveys. Web traffic, Quit Kit
run by specially trained staff who can advise requests and registration for the SMS service
smokers on the best way to stop smoking. will also be measured.

Services are offered in many GP practices, Acknowledgements

community pharmacies, health and social care . .
Y P . The PHA would like to thank Gerry’s wife and
trust premises and community and voluntary . : .
. . the Collins family, and the Health Service

organisations. They can also be set up in o : .
Executive in the Republic of Ireland, for giving

workplaces. . N s . .
permission to use the ‘Quit’ campaign television

The list of local services can be found at overtisemEnts i Neriern e,

want2stop.info
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